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1. Facebook page
The Facebook advertising campaign is on-going. A Facebook page with DOMINO
visual identity and information on the project has been created. The page can be
accessed here: https://www.facebook.com/Dominoenergy/

2. Execution of the Facebook campaign
Recruitment for the Challenge has been initiated on the DOMINO Facebook page
since August 2016: Regular posts are being created by Arctik, which currently has
close to 490 followers (information from Friday 7 July, 2017). Arctik started a
segmented, paid digital media campaign, which intensified once the registration to
the Challenge opened. Prior to registration, the Facebook page focused activities on
informing the audience about the Challenge and energy-saving/efficiency facts. An
advent-theme campaign with 25 posts was also executed for the month of December
to increase activity on the page and draw attention to the project. Since registration
opened in April 2017 the campaign intensified and included the use of images, GIFS
and the three DOMINO videos with the aim to recruit participants and spread the
word about DOMINO. The social media posts by Arctik are also being supported by
region-specific posts by local partners.
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3. Intense recruitment campaign
From April to June 2017, an intense recruitment campaign aimed at supporting local
partner activities and increasing the number of registered participants. The number of
posts increased from one or two, to three posts per week. Each of these posts were
then boosted through a paid campaign with a very specialised method of targeting
audiences. To accompany the text that would encourage registration to the
Challenge, a variety of images and GIF’s were designed by Arctik to create an
engaging post. This campaign also included the dissemination of the 3 videos made in
2016 (each translated to the other 4 languages). Local partners also posted updates
on their recruitment activities such as photos from events where recruitment was taking
place, leading to the Facebook page becoming an active and dynamic social space.
Since the intense recruitment campaign began, the percentage of page ‘likes’ has
increased by an average of 25% per month, from 257 to 488 (number taken on 4
July 2017).
Examples of boosted posts/gifs:
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Examples of non-boosted posts:

Examples of posts by regional partners:
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4. Social media guidelines
Detailed social media guidelines have been drafted and shared with all project
partners to ensure a consistent implementation of the online outreach campaign. The
guidelines
include
instructions
on
the
content,
frequency,
timing,
translations/segmentation, monitoring of posts, and success measures, among other.
Full social media guidelines can be found in Annex.
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1. Main function of the Facebook page
-

The primary function of the DOMINO Facebook page is to recruit participants,
who live in Berlin, Brussels and Naples, to the DOMINO Challenge and to keep
them engaged during the process of the challenge and learn about their
experience during the challenge. (This can help us to improve the processes; tips
etc. during the challenge and feed into W 5- analysis.)

-

Before the intensive recruitment phase, the DOMINO Facebook page will be
used to gain interest and potential participants for the challenge. This will be
done by posting informative and funny posts which relate to energy efficiency
and the Challenge.

2. Content of Facebook posts
-

Before the recruiting stage, posts will relate to information about the Smart Plugs,
energy and energy efficiency facts with information from trusted sources and fun
facts about appliances or energy-saving/energy-generating projects.

-

Open questions should be avoided and content should be built into the Facebook
posts so that the audience becomes more aware of the features of the DOMINO
Challenge as well as why the Challenge is taking place.

-

Once the recruiting stage takes place there will be a gradual reduction in the
number of posts relating to Smart Plugs and fun facts. Instead posts dedicated to
the Challenge itself, with the aim of getting people interested and signing up will
be created.

-

The recruitment stage will also see the introduction of the three personas of
Andrea, Steeve and Camilla.

-

Overall posts should aim to be as interesting and humorous as possible.

3. Frequency of the posts
-

During the interim period before the recruitment phase and before the Challenge
‘kicks off’, the aim is to provide 2 posts per week in November.

-

During the month of December, through the use of an Advent Calendar theme,
there will be 1 post each day.

-

Once the recruitment phase starts there will be an increase in activity on the page
(exact number tbc).
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4. Timing of posts
-

Because DOMINO Facebook page is a business page, there is no way to control
when non-boosted posts are seen due to Facebook limitations. Therefore, no
specific time for these posts needs to be set.

-

For boosted posts, we will be flexible with what times we post so we can
experiment, in particular at the early stages of the Challenge, with different
timings and see at which time of day posts have the best reach.

5. Translations/Segmentation
-

There should be no automatic translations by Google or Facebook so all posts
must be sent to the partners beforehand to be translated and the ‘turn off
translations’ option on Facebook selected. During translation, posts can be
checked not just for translation but also for extra comments and/or suggestions
for improvement or change.

-

Segmentation options
o Age and location: must be used for every post so that each post correctly
appears in the correct language, in the correct respective city, and not
outside the Cities/Regions. We will target people aged between 28-49
years old as set in the DOMINO communication strategy.
o Languages:
Arctik: Will segment non-translated posts to English speakers and therefore
select ‘English’ as a segmentation option.
IBGE: Will segment posts for French & Dutch, due to Arctik already
targeting the English language.
Adelphi: Will not use a segmentation option for language. This may prove
to be too restrictive as those living in Berlin and with their Facebook
language set as English will not be able to see posts by Adelphi if they are
targeted in German.
ANEA: Will not use a segmentation option for language. This may prove to
be too restrictive as those living in Naples and with their Facebook
language set as English will not be able to see posts by ANEA if they are
targeted in Italian.
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6. Regional Partner contributions (direct contribution)
-

Partners should complement Arctik Facebook posts with their own, for example
adelphi will try to provide 1-2 posts per week in addition.

-

If the posts aim to reach all cities and regions, then they need to be sent to
partners for translation.

-

If they are meant for their own city and region, then they should ensure
segmentation options are correct so that the post reaches only those in their city.

7. Visuals
-

The use of GIF’s, images from the Internet, memes and DOMINO visuals should
continue to be used but the text above the image should aim to have informative
content. Open questions can be asked, but an answer given in following post(s).

8. Hashtags
-

Due to the likelihood that ‘#DominoEnergy’ will not be used by other
organisations or Facebook pages, this hashtag will not be used on the DOMINO
Facebook page.

-

Other hashtags are also not necessary to use as the feature is not so prominent
for Facebook.

9. Paid posts
-

Some posts will be boosted and therefore require payment. The aim of paid posts
will be to boost reach and engagement, especially during the recruitment phase.

-

The most engaging posts and the persona videos will be prioritised for boosting.

-

The cost of paid posts should be between €20 - €150, depending on the post.
Videos should, for example, be set at higher price than a status post.

-

The paid posts will be managed by Arctik.

10.
-

Monitoring of posts

The Facebook page should be monitored daily so notifications can be checked
and questions answered. Arctik and the regional partners will monitor the
Facebook page regularly and reply to comments.

-

During the intense recruitment phase there should be increased monitoring of the
page.
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11.
-

Messages and comments

During the recruitment period and onwards any messages or comments received
on the Facebook page should be answered by the partners of the respective
language of the post.

-

Arctik responds to posts in English, Adelphi responds to posts in German, ANEA
responds to posts in Italian and IBGE responds to posts in French and Dutch.

12.
-

Negative comments protocol

If posts receive negative comments which are offensive or unrelated to the
DOMINO challenge they should be immediately removed, the user blocked and
that user contacted by a DOMINO partner so the situation can be explained.

-

If there are reasonable negative comments relating to the DOMINO challenge,
the comment should be replied to with notification that we will send them a
private message asking to talk with them further to resolve any issues.

-

Replies to comments should be according to which language is used by the user
and the respective DOMINO partner should reply.

13.
-

Reposting from other pages

Reposting posts, web links and/or reports from other Facebook pages is a
possibility, as long as the posts relate to the work of DOMINO or the subject of
energy/energy efficiency etc. It is a good way to maintain activity on the page
and keep people engaged.
This, should not occur too frequently and should not surpass the number of posts
made for the DOMINO Challenge.

14.
-

Liking of pages

The DOMINO Facebook page can begin and maintain the process of liking
similar Facebook pages that may be interested in the Challenge. By directly
messaging these organisations it may be possible to have them promote the
Challenge on their Facebook page.

15.

Success measures
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-

As a general rule, if a post has an engagement percentage larger than 5%, the
post

can

be

considered

successful.

Here

the

%

of

engagement

=

Reach/Engagement (likes, comments, shares)
-

Not all engagement is equal and the following general hierarchy can be
established when measuring success:

Register/Sharewith friends (x4)
Register to Challenge
Visit website

Interaction

Like page
Share
Comment
Like
Click
Reach**
Impression*
No interaction

*Impression: Impressions are the number of times a post from your Page is displayed, whether the post is clicked
or not. People may see multiple impressions of the same post
**Reach: Reach is the number of people who received impressions of a Page post. Reach might be less than
impressions since one person can see multiple impressions.

-

In addition to the above mentioned performance metrics, Arctik will monitor
information on e.g. demographics, performance (cost/engagement) & where the
ads reached people (mobile phones or computers)

-

Beginning from the end of December and continuing every month afterwards, the
statistics of Facebook engagement will be collated by Arctik and distributed to the
partners.

16.
-

Forum options

In order for participants to interact with each other and ask questions, a platform
will be offered on www.muut.com for the purpose of asking and answering
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questions and finding team members. ANEA, adelphi, IBGE and Arctik are
responsible for monitoring the page and Plugwise are responsible for technical
assistance.
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